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Fiscal 2009 End-of-Year Store Count

	 Discount		  Neighborhood	 Sam’s	 Grand 
State 	 Stores	 Supercenters	 Markets	 Clubs	 Total

Alabama	 6	 90	 5	 13	 114
Alaska	 4	 4	 —	 3	 11
Arizona	 9	 62	 22	 16	 109
Arkansas	 15	 66	 8	 6	 95
California	 140	 35	 —	 37	 212
Colorado	 9	 56	 —	 16	 81
Connecticut	 29	 5	 —	 3	 37
Delaware	 4	 5	 —	 1	 10
Florida	 39	 161	 25	 42	 267
Georgia	 7	 126	 —	 22	 155
Hawaii	 8	 —	 —	 2	 10
Idaho	 3	 16	 —	 2	 21
Illinois	 57	 90	 —	 29	 176
Indiana	 15	 84	 3	 16	 118
Iowa	 11	 47	 —	 8	 66
Kansas	 9	 48	 3	 7	 67
Kentucky	 11	 73	 7	 8	 99
Louisiana	 6	 77	 5	 12	 100
Maine	 10	 12	 —	 3	 25
Maryland	 31	 13	 —	 12	 56
Massachusetts	 39	 7	 —	 3	 49
Michigan	 19	 65	 —	 26	 110
Minnesota	 19	 42	 —	 13	 74
Mississippi	 5	 59	 1	 6	 71
Missouri	 27	 91	 —	 15	 133
Montana	 3	 10	 —	 1	 14
Nebraska	 —	 30	 —	 3	 33
Nevada	 4	 26	 11	 7	 48
New Hampshire	 16	 11	 —	 4	 31
New Jersey	 46	 3	 —	 10	 59
New Mexico	 3	 31	 2	 7	 43
New York	 40	 52	 —	 17	 109
North Carolina	 23	 107	 —	 22	 152
North Dakota	 1	 10	 —	 3	 14
Ohio	 24	 119	 —	 30	 173
Oklahoma	 14	 71	 16	 8	 109
Oregon	 14	 16	 —	 —	 30
Pennsylvania	 42	 83	 —	 23	 148
Rhode Island	 7	 2	 —	 1	 10
South Carolina	 8	 63	 —	 9	 80
South Dakota	 —	 12	 —	 2	 14
Tennessee	 4	 103	 6	 16	 129
Texas	 40	 297	 33	 72	 442
Utah	 2	 30	 5	 8	 45
Vermont	 4	 —	 —	 —	 4
Virginia	 18	 71	 1	 16	 106
Washington	 19	 28	 —	 3	 50
West Virginia	 2	 35	 —	 5	 42
Wisconsin	 25	 58	 —	 12	 95
Wyoming	 —	 10	 —	 2	 12

United States  
	 Totals	 891	 2,612	 153	 602	 4,258

International (1) (2)

Country			   Units

Argentina	 28
Brazil	 345
Canada	 318
Central America	 502
Chile	 197
China	 243
Japan	 371
Mexico	 1,197
Puerto Rico	 56
United Kingdom	 358

International Total	 3,615

Grand Total	 7,873

(1) Unit counts are as of January 31, 2009.

(2) �At January 31, 2009, our Indian business consisted of wholesale cash-and-carry 
and back-end supply chain management operations through our joint venture 
with Bharti Enterprises and technical support to the retail stores of Bharti Retail 
through a franchise agreement.

International unit counts and operating formats as of January 31, 2009:

	 Super-	 Discount	 Super-	 Hyper- 
Country	 markets	 Stores	 centers	 markets	 Other	 Total

Argentina	 —	 —	 22	 —	 6	 28
Brazil (1)	 155	 —	 34	 71	 85	 345
Canada (2)	 —	 256	 56	 —	 6	 318
Chile	 46	 76	 —	 75	 —	 197
China	 —	 —	 132	 103	 8	 243
Costa Rica	 25	 122	 —	 6	 11	 164
El Salvador	 30	 45	 —	 2	 —	 77
Guatemala	 29	 109	 —	 6	 16	 160
Honduras	 7	 36	 —	 1	 6	 50
Japan	 264	 —	 —	 106	 1	 371
Mexico (3)	 163	 67	 154	 —	 813	 1,197
Nicaragua	 7	 44	 —	 —	 —	 51
Puerto Rico	 31	 7	 8	 —	 10	 56
United Kingdom	 307	 —	 30	 —	 21	 358

Grand Total	 1,064	 762	 436	 370	 983	 3,615

(1) �“Other” format includes 22 Sam’s Clubs, 23 cash-n-carry stores, 39 combination 
discount and grocery stores and 1 general merchandise store.

(2) �“Other” format includes 6 Sam’s Clubs that were closed in March of fiscal 2010.

(3) �“Other” format includes 91 Sam’s Clubs, 279 combination discount and grocery 
stores, 83 department stores and 360 restaurants.

Version 7  03/24/2009
297125_FIN.indd   55 4/8/09   1:45:05 AM


